

































































































































































































































































































































































































Broadcasters to spend $536 million on football 


It’s 8.7% increase despite holdover 
network pacts with NFL, NCAA; total 
includes $15 million to USFL for TV, 
radio and cable coverage; USA Network 
cutting back its college presentations 

With the major networks locked into multi¬ 
year contracts with both the National Foot¬ 
ball League and the National Collegiate Ath¬ 
letic Association, football rights fees remain 
somewhat stable for the upcoming season, 
rising about 8.7% to $536.6 million. At the 
outset of last year, those fees were expected 
to rise a staggering 135% to $493.7 million 
due largely to new network pacts with the 
NFL and the NCAA. As it turned out, how¬ 
ever, last year’s overall increase, although 
high, did not add up to 135%, due to the 
eight-week NFL strike. It is believed the net¬ 
works paid only $200 million of the $300 
million that was due under the new NFL 
contract last year. (Overall, the five-year 
NFL network pact is valued at about $2 bil¬ 
lion.) 

The largest increases for the 1983 season 
come from the payments by local rights 
holders to NFL clubs to cover individual 
teams around the league. Local radio rights 
payments increased by 47% this year to 
12.6% million, compared with the $8.5 mil¬ 
lion paid in 1982. In most, if not all cases, 
local radio rights holders are entitled to pro¬ 
vide coverage of a team’s entire 16-game 
regular season schedule as well as the four 
preseason contests played by the team. Lo¬ 
cal TV rights holders are to pay clubs a total 
of more than $3.8 million this year, a 40% 
increase over 1982 when they paid close to 
$2.7 million. Local television rights gener¬ 
ally provide for the holder to broadcast up to 
four of a team s preseason games. Regular- 
season live telecasts are the exclusive do¬ 
main of the three television networks. 

With the four-year agreement reached by 
the NFL Players Association and the NFL 
Management Council last year, most agree 
that a strike is out of the question for the next 
several seasons. Thus, with a full season of 
games to be televised, the networks will pay 
significantly more for the NFL rights this 
year than last. On an average annual basis 
over the life of the five-year agreement as 
initially negotiated, the three networks 
would pay a total of $414 million per year, 
with CBS paying about $ 148 million annual¬ 
ly, ABC, $136 million, and NBC, $13CLmil- 
lion. However, under the terms of payment, 
as is usually the case, the networks will pay 
less than the annual average in the early 
years of the contract and more during the 
pact’s later years. For example, it’s under¬ 
stood that the three were supposed to have 
paid a total of $300 million for the rights to 
the 1982 season, although that payment was 
reduced by about one-third, sources confide. 
This year, the combined TV network total 
will probably be in the $300-million range, 
perhaps a little more, while year three 
should see the networks paying close to the 
average annual value of $414 million. 

While the structure of NCAA football 
television coverage, in the long term, re¬ 


mains in question, the status quo has been 
preserved for the 1983 season. Several 
weeks ago Supreme Court Justice Byron 
White granted an emergency request filed by 
the NCAA for a stay of a previous ruling by 
the 10th Circuit Court of Appeals that 
NCAA television contracts with CBS, ABC 
and Turner Broadcasting System violated 
antitrust laws (BROADCASTING, July 25). 
The stay will remain in effect until the court 
decides next term whether to hear the 
NCAA’s appeal of the 10th circuit ruling. 


Network Lineups 

ABC-TV 


Pro Hall of Fame Game 

July 30 

NFL preseason 

Aug. 12, 19 

NCAA 

Starts Sept 3 

NFL Monday Night Football 

Starts Sept. 5 

NFL primetime mini-series 

Starts Sept. 8 

Gator Bowl 

Dec. 30 

Sugar Bowl 

Jan. 2 

Pro Bowl 

Jan. 29 

CBS-TV 


NFC preseason 

Aug. 18, 20, 27 

NFC regular season 

Starts Sept 4 

NCAA games 

Starts Sept 17 

Sun Bowl 

Dec. 24 

Blue-Gray game 

Dec. 25 

NFC playoffs Dec. 26, 31, Jan. 1 

Peach Bowl 

Dec. 30 

Cotton Bowl 

Jan. 2 

NFC championship 

Jan. 8 

Super Bowl 

Jan. 22 

NBC-TV 


AFC pieseason 

Aug. 14, 20, 26 

AFC regular season 

Starts Sept. 4 

AFC playoffs Dec. 24. 31. Jan. 1 

Fiesta Bowl 

Jan. 2 

Rose Bowl 

Jan. 2 

Orange Bowl 

Jan. 2 

Hula Bowl 

Jan. 7 

AFC championship 

Jan. 8 

CBS Radio 

Package of 37 NFL games including Monday* 

night games and others, and all post-season 

games starts Sept 5 

Kickoff Classic 

Aug. 29 

Sun Bowl 

Jan. 2 

Cotton Bowl 

Jan. 2 

Senior Bowl 

Jan 14 

Mutual Radio 

Notre Dame games and 


other major games 

Start Sept 3 

NFL games 

Start Sept. 4 

Army-Navy game 

Nov. 25 

Holiday Bowl 

Dec. 23 

Liberty Bowl 

Dec. 29 

Gator Bowl 

Dec. 30 

Hall of Fame classic 

Dec. 28 

Sugar Bowl 

Jan. 2 

NBC Radio 

Fiesta Bowl 

Jan. 2 

Rq^e Bowl 

Jan. 2 

Orange Bov/1 

Jan. 2 


and if so, until the high court hands down its 
decision. And since the court’s decision to 
hear the case won’t come until October at the 
earliest, well into the 1983 college football 
season, most observers believe the entire 
season will be played out under the existing 
NCAA television coverage plan. 

As the contracts now stand, both ABC 
and CBS will each pay the NCAA $131.75 
million over the four seasons from 1982 
through 1985, or close to $33 million per 
year on average. TBS is entering the second 
year of a two-year contract with the NCAA, 
valued at $17.6 million. 

Included in the total rights figure is more 
than $15 million that will be paid to the 
United States Football League for coverage 
of its second season which begins in the 
spring of 1984. ABC will have the exclusive 
over-the-air rights (and exclusive television 
rights to playoff and championship action) 
for the upcoming season, for which it has 
agreed to pay $9 million. ESPN has the ex¬ 
clusive cable rights for which it will pay 
$5.5 million. ABC Radio will pay $625,000 
for the USFL network radio rights. 

On the radio side, ABC, CBS, Mutual 
and NBC are spending about what they did 
last year for the rights to college and pro 
games—$6 million. More than half of that 
figure is being paid by CBS, which is enter¬ 
ing the last year of a four-year contract with 
the NFL, valued at $12.1 million, or $3,025 
million per year. 

Next spring may also see the birth of an¬ 
other professional football circuit—the In¬ 
ternational Football League, which would 
start play with an initial 12 teams, and would 
compete head to head (for fans and, viewers) 
with the USFL. The IFL would play its 
games from March to July, as does the 
USFL. The newest league recently an¬ 
nounced it is talking with William B. Tanner 
Co., the Memphis-based media buying ser¬ 
vice, about a rights deal for which the league 
is asking $21 million (Broadcasting, Aug. 

D 

Cable television networks will be paying 
about $16 million in all for the rights to 
professional and college football games this 
year. Most of that is being shelled out by 
TBS ($8.8 million) for its NCAA games and 
ESPN ($5.5 million) for coverage of the 
USFL, although the latter will also be pro¬ 
viding coverage of Canadian football and 
some college games as well. The USA Cable 
Network will also carry college games, per¬ 
haps 15 or 20 in all, but significantly fewer 
than it showed last year. The ESPN and USA 
college games will be shown on a tape-de¬ 
layed basis. 

Rights payments for local radio and de¬ 
layed TV broadcasts for major college 
games will total about $10.6 million this 
year. 

Here’s how the networks plan to use what 
they’ve bought for the 1982 season: 

■ ABC-TVopened its fall football season 
July 30 with the annual AFC-NFC Hall of 
Fame Game, between the Pittsburgh Steelers 
and the New Orleans Saints, in Canton, 
Ohio. ABC also has two other preseason 
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Continental’s 
1 kW AM Power Rock: 
a sound winner that’s 
ready for AM stereo. 

Tough market or not, the Power Rock is 
designed to give you the best signal 
around. Listen to the loud, clear signal, 
and you know you have a winner. The 
Power Rock is ready for AM Stereo and 
accepts sophisticated audio. 
Conservatively-rated components give 
you an extra margin of safety for steady 
and reliable on-air performance. 

For information, cal! 214/381-7161 
Continental Electronics Mfg. Co. 

Box 270879 Dallas. TX 75227 

C-xrnJLLiiLjtM IjclL 
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| Send me 1 kW AM Power Rock brochure | 

| Name-| 

| Station- | 

| Address- | 

| City- | 

| State/Zip-| 

| Phone (-)- | 

| © 1982 Continental Electronics Mfg. Co./4966 | 
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games: the Pittsburgh Steelers against the 
New York Giants, Friday (Aug. 12) at 8 p.m. 
NYT, and a rematch of last year’s Super 
Bowl battlers, Washington Redskins and Mi¬ 
ami Dolphins, a week later, Aug. 19, also 
starting at 8 p.m. 

ABC’s 16-game NFL Monday Nigh t Foot- 
bait schedule opens Sept. 5 with Dallas at 
Washington (all Monday night games start at 
9). The Monday-night series will be aug¬ 
mented, as last year, by five other prime time 
games. The first, on Thursday, Sept. 8, is 
San Francisco at Minnesota. The others are 
set for Thursday, Sept. 15; Sunday, Oct. 23; 
Thursday, Dec. 1, and Friday, Dec. 16. 

ABC’s college schedule opens Saturday, 
Sept. 3, with Georgia vs. UCLA (9 p.m. 
NYT). The schedule will include 35 regional 
or national NCAA Division I-A games, with 
each market receiving 14 games throughout 
the regular season. Among games scheduled 
thus far are Army-Navy on Friday, Nov. 25 
(2:30 p.m. NYT), to be played this year for 
the first time in the Rose Bowl in Pasadena, 
Calif.; Texas at Texas A&M, Saturday, Nov. 
26 (noon NYT), and Alabama-Auburn, Sat¬ 
urday, Dec. 3 (3:30 p.m.). 

ABC also has three bowl games again this 
season: the Gator Bowl on Friday, Dec. 30, 
in prime time, although the exact hour has 
not been set; the Sugar Bowl on Monday, 
Jan. 2, at 8 p.m. NYT, and the NFL Pro 
Bowl, Sunday, Jan. 29, at 4-7 p.m 

ABC officials reported sales going well. 
The NFL roster was at the 78% sold-out 
mark two weeks ago, at 30-second prices of 
$ 165,000 for multiyear advertisers (up from 
$150,000 last year), $172,000 for adver¬ 
tisers that were in the NFL package last year 
but did not sign a multiyear contract, and 
$185,000 for new advertisers. For ABC’s 
college games, some advertisers signed two- 
year packages last year, at $60,000 per 30 
for both years. New advertisers are charged 
$66,000, up from approximately $58,000 
for last year’s one-year-only advertisers. 

Among ABC’s principal NFL advertisers 
are Miller beer (through Backer & Spielvo- 
gel), Anheuser-Busch (D’Arcy-MacManus 
& Masius), Datsun (William Esty Co.), 
Buick (McCann-Erickson), Chevrolet 
(Campbell-Ewald), Merrill Lynch (Young & 
Rubicam), Mattel (Ogilvy & Mather) and 
American Cyanamid (BBDO). Major 
NCAA advertisers on ABC include Chevro¬ 
let, Miller beer and Anheuser-Busch along 
with Fireman’s Fund (Cunningham & 
Walsh), GM Parts (D’Arcy-MacManus, Ma¬ 
sius) and Texaco (Benton &. Bowles). 

■ CBS-TV opens its 1983 football cover¬ 
age with three NFL preseason games, start¬ 
ing Thursday, Aug. 18, with the New York 
Jets and Cincinnati Bengals (9 p.m. NYT). 
The following Saturday (Aug. 20) CBS will 
carry Philadelphia-Green Bay (3-6 p.m.) 
and a week later (Aug. 27) will cover Hous¬ 
ton-Dallas (9 p.m.). 

CBS’s regular season, encompassing 101 
games, starts Sunday, Sept. 4, with seven 
regional broadcasts. Doubleheaders are set 
for eight Sunday afternoons: Sept. 18 and 
25, Oct. 9, 16 and 30, Nov. 13 and 27 and 
Dec. 1. 

CBS’s national broadcasts will be on 
Thanksgiving Day (St. Louis-Dallas, 4 p.m. 
NYT); Saturday, Dec. 10 (Atlanta-Miami, 4 


p.m.), and Saturday, Dec. 17 (New York 
Giants-Washington Redskins, 12:30 p.m.). 

CBS’s five-game post-season schedule 
starts with a first-round playoff Monday, 
Dec. 26 (time to be announced). Then come 
the NFC divisional playoffs Saturday, Dec. 
31, and Sunday, Jan. 1, leading to the NFC 
championship game Sunday, Jan. 8. And 
that, of course, leads to Super Bowl XVIII 
on Sunday, Jan. 22. 

CBS’s college football schedule, like 
ABC’s, provides for 35 regional and national 
broadcasts of NCAA Division I-A games on 
14 dates. CBS’s will start (game not picked 
yet) on Saturday, Sept. 17—two weeks later 
than ABC’s, in part because CBS is commit¬ 
ted to a golf tournament on Saturday, Sept. 
10 . 

Games for four “special dates’’ have been 
designated: Notre Dame-Miami on Satur¬ 
day, Sept. 24 (9 p.m. NYT), Alabama-Bos- 
ton College on Friday, Nov. 25 (time not yet 
set), Oklahoma-Nebraska on Saturday, Nov. 
26 (3:30-7 p.m.) and Florida-Florida State 
on Saturday, Dec. 3 (noon to 4 p.m.). 

CBS-TV officials declined to discuss pri¬ 
cing, but informed sources said the price tag 
for 30-second announcements in the Super 
Bowl had been set at about $450,000 each, 
up from $400,000 charged by NBC last Jan¬ 
uary and $345,000 charged by CBS when it 
had the Super Bowl in 1982 (“Closed Cir¬ 
cuit,’’ Aug. 1). Other sources estimated that 
30-second prices in NFL games were 
pegged, on average, at about $140,000 
each, up from an estimated $125,000 a year 
ago, and that those in NCAA games would 
average $60,000 to $65,000, up from 
$55,000 to $60,000 last year. 

$140,000 each, up from an estimated 
$125,000 a year ago, and that those in 
NCAA games would average $60,000 to 
$65,000, up from $55,000 to $60,000 last 
year. 

■ NBC-TV opens its preseason schedule 
Sunday (Aug. 14) with an exhibition game 
between the San Francisco 49ers and New 
England Patriots, scheduled for 4-7 p.m. 
NYT. Two other preseason games follow: 
Pittsburgh vs. Dallas, Saturday, Aug. 20 (9 
p.m.-midnight) and Los Angeles vs. Cleve¬ 
land, Friday, Aug. 26 (8-11 p.m.), 

NBC’s regular season, totaling 102 games 
over 16 weeks, begins Sept. 4 with a double- 
header chosen from six regional games, the 
first to start at 1 p.m. and the second at 4 
p.m. Other doubleheaders are set for Sept 
11, Oct. 2 and 23, Nov. 6 and 20, and Dec. 4 
and 18, the regular-season windup. National 
telecasts will include Pittsburgh at Detroit on 
Thanksgiving Day (Nov. 24), Pittsburgh at 
New York Jets Dec. 10 and Cincinnati at 
Minnesota Dec. 17. 

NBC’s post-season lineup starts with the 
AFC wild card playoff Dec. 24, followed by 
the divisional playoffs Dec. 31 and Jan. 1 
and the divisional championship Jan. 8. 

NBC’s 30-second prices to advertisers 
have been raised 15%-20% over a year ago. 
The 30-second spots in preseason and regu¬ 
lar season games are reported to be more 
than 65% sold out, at $120,000 per spot, up 
from $100,000 last season. In the playoff 
games, 30’s are pegged at $200,000 each, up 
from $175,000 last year, while those in the 
AFC championship are $250,000, up from 
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TSN DALLAS COWBOYS NETWORK HAS 
A NEW ALL AMERICAN PLAYER ... 

HARRIS CORPORAT ON. 


DALLAS COWBOYS 1983 SCHEDULE 


PRE SEASON 

DALLAS TIME 


Sat. 8/6 MIAMI DOLPHINS 8 PM 

Mon, 8/15 @ Los Angeles Rams 9 PM 

Sat, 8/20 PITTSBURGH STEELERS 8 PM 

Sat. 8/27 HOUSTON OILERS 8 PM 


REGULAR SEASON 


For further information, contact Gene 


Beginning in August, the Texas State Network will deliver 
all Dallas Cowboys' football games in both English 
and Spanish via satellite to fans throughout the 
country Most of the receiving equipment will 
be supplied by Harris Corporation, For further 
information, contact Ray Pawley, Director of 
Marketing at (800) 327-8478. Harris Corp. 
Satellite Communications Division, 
RO. Box 1700, Melbourne, FL 32901. 

HARRIS 


Mon, 9/5 @ Washington Redskins 8 PM 

Sun, 9/11 @ St. Louis Cardinals Noon 
Sun, 9/18 NEW YORK GIANTS 3 PM 
Sun, 9/25 NEW ORLEANS SAINTS Noon 
Sun, 10/2 @ Minnesota Vikings Noon 
Sun, 10/9 TAMPA BAY BUCS 3 PM 

Sun, 10/16 @ Philadelphia Eagles 3 PM 
Sun, 10/23 LOS ANGELES RAIDERS 8 PM 
Sun, 10/30 @ New York Giants Noon 
Sun, 11/6 PHILADELPHIA EAGLES Noon 
Sun, 11/13 @ San Diego Chargers 3 PM 
Sun, 11/20 KANSAS CITY CHIEFS 3 PM 
Thur, 11/24 ST. LOUIS CARDINALS 3 PM 
Sun, 12/4 @ Seattle Seahawks 3 PM 
Sun, 12/11 WASHINGTON REDSKINS 3 PM 
Mon, 12/19 @ San Francisco 49'ers 8 PM 


Ashcraft, General Manager TSN, at 
(214) 688-1133, 8585 N. Stemmons, 901 
N. Tower, Dallas, TX 75247, 


TEXAS STATE NETWORK 


Local radio's pre- and regular-season NFL coverage 


Team 

Originator 

Regional network , 
games scheduled; 
rights holder 

Team 

Originator 

Regional network , 
games scheduled; 
rights holder 

games and 16 regular season 
games each; Bob Speck Pro¬ 
ductions, Los Angeles, holds 
radio rights. 

AFC East 1 



Baltimore Colts 

WCBM Baltimore 

Regional net. of 35; Four pre¬ 
season games and 16 regular 
season games;station holds 
rights with Metrosports han¬ 
dling network. 





San Diego Chargers 

KSDO San Diego 

Regional net. of 20; four pre¬ 
season games and 16 regular 
season games; station holds 
rights with Metrosports han¬ 
dling network. 

Buffalo Bills 

WBEN Buffalo 

Regional network of 13; four 
preseason games and 16 reg¬ 
ular season games; station 
holds rights. 





Seattle Seahawks 

KIRO Seattle 

Regional net. of 41; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 

Miami Dolphins 

WIOD Miami 

WQBA-FM Miami 
(Spanish) 

Regional network of 26 sta¬ 
tions for WIOD (no regional 
Spanish network); four pre¬ 
season games and 16 regular 




I NFC East 



season games; WIOD holds 
rights. 

Dallas Cowboys 

KRLD Dallas 

Texas State Network of 185 
stations qriginated by KRLD 
and regional network of 15 
Spanish language stations. 
Four preseason games and 
16 regular season games for 

New England Patriots 

WEEI Boston 

Regional net. of 32; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 



New York Jets 

WCBS New York 

No regional net.; four presea¬ 
son games and 16 regular 
season games; station holds 
rights. 



each network; Metromedia 
owner of TSN, holds rights 
for networks and originating 
station. 

AFC Central 1 

New York Giants 

WNEW New York 

Regional network of 25 to 30; 
four preseason games and 16 

Cincinnati Bengals 

WKRC Cincinnati 

Regional net. of between 75 
and 80; four preseason 
games and 16 regular season 
games; station holds rights 



regular season games; sta¬ 
tion holds rights with Metro¬ 
sports handling network 
sales. 

Cleveland Browns 

WHK Cleveland 

Regional net of approximate¬ 
ly 40; four preseason games 
and 16 regular season 
games; station holds rights 

Philadelphia Eagles 

WIP Philadelphia 

Regional net. of 24; four pre¬ 
season games and 16 regular 
season games; station holds 
rights with Metrosports han¬ 

Houston Oilers 

KTRH Houston 

Mutual Broadcasting System 



dling network. 



net. of 95; four preseason 
games and 16 regular season 
games; Mutual holds rights. 

St. Louis Cardinals 

KMOX St. Louis 

Regional network of about 
50; four preseason games 
and 16 regular season 

Pittsburgh Steelers 

WTAE Pittsburgh 

Mutual Broadcasting System 
net. of 100; five pressmen 
games and 16 regular season 
games; Mutual holds rights 



games; station holds rights. 



Washington Redskins 

WMAL Washington 

Regional net. of about 100 
stations; four preseason 
games and 16 regular season 
games; station holds rights 
with Metrosports handling 

AFC West I 



Denver Broncos 

KOA Denver 

Regional net. of 45; four pre¬ 
season games and 16 regular 
season games; station holds 
rights 



network. 



I NFC Central 






Kansas City Chiefs 

KOMO Kiinsiis City 

Mutual Broadcasting net. of 
110; four preseason games 
and 16 regular season 
games;Mutual holds rights 

Chicago Bears 

WBBM Chicago 

No regional net.;four presea¬ 
son games and 16 regular 
season games; station holds 
rights. 

Los Angeles Raiders 

KRLA Pasadena 

KTNQ Los Angeles 
(Spanish) 

Regional net. of 25 for KRLA 
and regional net. of 6 for 
KTNQ; four preseason , 

Detroit Lions 

WJR Detroit Regional net. of 28 stations; 

Chart continues on page U7 
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A SPORTS WIRE SERVICE 
DESIGNED FOR BROADCASTERS 
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An affordable must for any operation with a commitment to sports. 


Faster: Nobody will get you the scores faster. 
Because nobody has a larger or better trained 
staff of sports specialists dedicated to 
gathering the scores and information you 
need quickly. And our computer system gets 
it all to you—satellite fast. 

Accurate: Yes, you can be faster and more 
accurate, too. Our sports people know how 
important it is to get it right the first time. 

Reliable: Our equipment is state-of-the-art 
and is serviced nationwide—you can count 
on it! 


Find out what you’ve been missing. 

Call 

(215)947-2400 

Or clip the coupon and send it to: 

The Sports Network, 
3848 Sheffield Or., 
Huntingdon Valley, 
PA. 19006 



Complete: Running scores faster than you’ve 
ever gotten them before. PLUS: news stories, 
features, schedules, summaries, official line 
and handicapping reports, analysis, bulletins, 
statistics—24 hours a day!. 

Convenient: The Sports Network comes to 
you in broad page format on Extel printers, 24 
hours a day. Information is easy to find: 
organized, readable, succinct—it's that much 
easier for you to use. 

Affordable: Even though we offer so much of 
what you want, our price will fit your budget. 


Please send sample copy and detailed information 
about The Sports Network to: 


NAME: 


TITLE: 


I 
I 
I 

_ I 

_I 


STATION. 

ADDRESS: 


PHONE #: 




















Local radio chart continued from page U 


Team 

Originator 

Regional network , 
games scheduled; 
rights holder 



four preseason games and 16 
regular season games; sta¬ 
tion holds rights, 

Green Bay Packers 

WTMJ Milwaukee 

Regional net. of 56; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 

Minnesota Vikings 

WCCO Minneapolis 

Regional net. of 25; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 

Tampa Bay Buccaneers 

WDAE Tampa Bay 

Regional network of 51; four 
preseason games and 16 reg¬ 
ular season games; station 
holds rights. 

NFC West 1 

Atlanta Falcons 

WGST Atlanta 

Mutual Broadcasting System 


net. of 150; four preseason 
games and 16 regular season 


Team 

Originator 

Regional network , 
games scheduled; 
rights holder 



games, Mutual holds rights. 

Los Angeles Rams 

KMPC Los Angeles 
KLVE Los Angeles 
(Spanish) 

Regional network of 20 for 
KMPC; KLVE feeds Spanish 
broadcasts to one other sta¬ 
tion; two preseason games 
and 16 regular season games 
aired by KMPC and four pre¬ 
season games and 16 regular 
season games aired by 
KLVE; KMPC holds English 
rights; KLVE holds Spanish 
rights. 

Mew Orleans Saints 

WWL Mew Orleans 

Regional net. of 46; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 

San Francisco 49ers 

KCBS San Francisco 

Regional net. of 19; four pre¬ 
season games and 16 regular 
season games; station holds 
rights. 


$212,500 last year. Major sponsors include 
Alcoa (Creamer Inc ), Lincoln-Mercury 
(Young & Rubicam), Chevrolet (Campbell- 
Ewald), Chrysler (Kenyon & Eckhardt), 
Mazda (Foote, Cone & Belding), American 
Motors (Grey Advertising), Stroh’s beer 
(BBDO), Pabst (McCann-Erickson) and 
Mercedes (McCaffrey & McCall). 

NBC-TV has four college bowl games 
again this season, three on Monday, Jan. 2; 
the Fiesta at 1:30 p.m., with 30-second spots 
priced at $90,000 (up from $75,000 a year 
ago), the Rose at 4:45 p.m., with 30’s at 
$235,000 (up from $212,500) and the Or¬ 
ange at 8 p.m., with 30’s at $185,000 (un¬ 
changed from last season because, accord¬ 
ing to NBC sources, last season’s Orange 
Bowl matchup, between Nebraska and Lou¬ 
isiana State, didn’t produce ratings to sup¬ 
port a price increase now). The Hula Bowl is 
scheduled for Jan. 7 at 4-7 p.m. and its 30’s 
are priced at $60,000, the same price tag as a 
year ago when the game was in prime time. 
NBC sales officials said it’s too early to talk 
about advertiser commitments for the bowl 
games. 

■ CBS Radio Network will begin its sixth 
consecutive year of NFL coverage with a 
lineup of 37 games. Scheduled are 27 regu¬ 
lar-season games, most of which will air on 
Monday nights, plus all 10 post-season con¬ 
tests including the AFC and NFC first round 
playoffs, four divisional title games, two 
championship games, the Super Bowl and 
Pro Bowl. Opening the season this year will 
be Dallas at Washington, Labor Day, Sept. 
5, at 8:50 p.m. NYT, followed by San Fran¬ 
cisco at Minnesota, the same time Thursday 
night, Sept. 8. CBS sportscasters Jack Buck 
and Hank Stram will handle play-by-play 
and color, respectively. 

Sales are brisk, said Michael Ewing, vice 
president and general manager, CBS Radio 
Network. Major advertisers thus far include: 


Anheuser Busch; State Farm Insurance; 
Ford; Ford Motorcraft; General Motors 
(Buick); Honda; Travelodge; Union Carbide 
and CBS Television. The network offers ad¬ 


vertisers either full or part sponsorship of 
games, according to Ewing. 

CBS Radio is also airing four special foot¬ 
ball programs: Pro Football Hall of Fame 




YOU’LL GET THE SCORE WHILE 
THE STADIUM’S STILL BUZZING. 

In today’s fast-paced world of sports, you need a service that 
can cover it all. SportsTicker. The wire service that delivers 
scores, in-progress updates and bulletins as they occur! 

From all major PROFESSIONAL and NCAA Division I 
events. Even faster than the high speed wires. 

Subscriptions start as low as $50 a week, so no station is 
too small to afford SportsTicker. (Seasonal subscriptions are 
slightly higher). 

Find out why SportsTicker is the fastest, most accurate 
sports information service in broadcasting today. Call 
1(800)431-2602. In NY & Canada (914)725-3477. 



THE “OFFICIAL SCORE REPORTING SERVICE "OF NINE PRO LEAGUES &ASSNS. 
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Local TV preseason NFL coverage * 


Team 

Originator 

Regional network , 
games scheduled; 
rights holder 

AFC East 

Baltimore Colts 

WMAR-TV 

Four live preseason games, 
station holds rights. 

Buffalo Bills 

WKBW-TV Buffalo 

Regional network of two; 
two live preseason games; 
station holds rights. 

Miami Dolphins 

WCDC-TV Miami 

Two live games and one 
tape-delayed game which 
are fed to one other station; 
station holds rights. 

New England Patnots 

WNEV-TV Boston 

Three live games; station 
holds rights. 

New York Jets 

WNEW-TV New York 

Two games, one live, one 
tape-delayed; station holds 
rights. 

AFC Central | 

Cincinnati Bengals 

WLWT Cincinnati 

Regional net of three sta¬ 
tions; two live games, one 
tape-delayed; station holds 
rights. 

Cleveland Browns 

WKYC-TV Cleveland 

Three live games; station 
holds rights. 

Houston Oilers 

KPRC-TV Houston 
KRIV-TV Houston 

KPRC-TV will carry two 
games and KRIV-TV one 
game. Stations hold rights 

Pittsburgh Steeleis 

WPXI Pittsburgh 

Regional network of three; 
two live games; station holds 
nghts. 

AFC West 

Denver Broncos 

KOA-TV Denver 

Three live games and one 
tape-delayed game, station 
holds rights. 

Kansas City Chiefs 

KCTV-TV Kansas City 

Four live games; station 
holds nghts. 

Los Angeles Raiders 

KNBC Los Angeles 

KMEX Los Angeles 
(Spanish) 

Three live games each, if 
sold out, otherwise tape de¬ 
layed; Bob Speck Produc¬ 
tions, Los Angeles, holds TV 
nghts (for both English and 
Spanish languages). 

San Diego Chargers 

KGTV San Diego 

Four live games, if sold out, 
otherwise tape delayed; sta¬ 
tion holds rights. 

Seattle Seahawks 

KING-TV Seattle 

Four live games, station 


holds nghts. 


Team 

Originator 

Regional network , 
games scheduled; 
rights holder 

NFC East 

Dallas Cowboys 

KXAS-TV Dallas-Ft. Worth 

Two live games, if sold out, 
otherwise tape delayed; 
Lyerly Products, Austin, 
holds rights. 

New York Giants 

WPDC New York 

Three tape-delayed games; 
station holds rights. 

Philadelphia Eagles 

WCAU-TV Philadelphia 

Three league games, if sold 
out, otherwise tape delayed; 
station holds rights. 

St. Louis Cardinals 

KSDK-TV St Louis 

Two live games and two 
tape-delayed games; An- 
heuser Busch holds rights 

Washington Redskins 

WJLA-TV Washington 

Two live games and one 
tape-delayed game; station 
holds rights. 

NFC Central 

Chicago Bears 

WBBM-TV Chicago 

Four live games; station 
holds; rights 

Detroit Lions 

WJBK-TV Detroit 

Two live and two tape de¬ 
layed games; station holds 
nghts. 

Green Bay Packers 

WBAY-TV Green Bay 

Regional net of four, three 
live games (but tape-delayed 
on some stations); station 
holds rights. 

Minnesota Vikings 

WCCO-TV Minneapolis 

Regional network of two; 
two live games; station holds 
rights. 

Tampa Bay Buccaneers 

WTOG Tampa Bay 

One live game and three 
tape-delayed games, which 
are fed to one other station, 
station holds nghts. 

NFC West 

Atlanta Falcons 

WAGA-TV Atlanta 

Four live games (assuming 
two home games are sold 
out, otherwise tape delayed); 
station holds rights. 

Los Angeles Rams 

KNXT Los Angeles 

Four live games (team is 
seeking waiver of blackout 
rule should home games not 
sell out); station holds rights. 

New Orleans Saints 

WWL-TV New Orleans 

Regional network of three; 
two live games and two 
tape-delayed games, station 
holds nghts. 

San Francisco 49ers 

KPDC San Francisco 

Three live games (assuming 


two home games sell out, 
otherwise tape delayed; sta¬ 
tion holds rights. 


* Although there is no official ban on the formation of regional networks for preseason television coverage, networking of those games is discouraged by the NFL, according to 
several station rights holders around the league. Regional networks are discouraged so that viewership of preseason coverage provided by CBS and NBC is not diluted. 
Unless otherwise noted, local stations do not network preseason games they have the rights to. 
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All rookies have it made until the 




■ 









— 

; -1 


_/ 

V. 





\r 

\i 

* 

a ' a '\ 

/ A \ 





L 

/ “ \ 
i_QL_\ 







An Hour of Truth About 
Coming Up In The NFL 


Be ready for the football fever in your market with this one-of-a-kind, one-hour 
special about the hopes — and fears — of rookies in the National Football League. 

Exclusive locker room interviews with Washington Redskins rookies. And with 
coach Joe Gibbs, who has seen a lot of them come and go and sometimes stay. 

Straight talk with Joe Theismann and other veterans of the reigning Super 
Bowl championship team. About how far they've run since they were rookies, 
and how many yards they have to go. Candid comments about their 
expectations then — and now. 

Plus exciting clips from college games in pre-rookie years; clips from pre¬ 
season contests; classroom clips — and a little clipping on the field. 


37 Markets Cleared In 10 Days & Goal To Go 


Washington, DX. 

Cleveland 

Houston 

Pittsburgh 

Minn/St. Paul 

Seattle 

Baltimore 

Cincinnati 


Charlotte 

Buffalo 

Orlando 

Memphis 

Green/Spart/Ash 

Norfolk 

Dayton 

Toledo 


Mobile 

Jacksonville 

West Palm Beach 

Des Moines 

Syracuse 

Spokane 

Davenport 


Chattanooga 
Columbia 
Baton Rouge 
Ft. Wayne 
Sioux Falls 
Peoria 
Rockford 


Reno 
Wausau 
Wichita Falls 
Traverse City 
Lubbock 
Rapid City 
Honolulu 



Available As Advertiser Supported Programming 


Produced by Ashbrooke Communications, Inc. 

Distributed by 

Bri/Ter Television Sales, Inc. 

250 West 57 Street, New York, New York 10107 

Suite 2514 (212) 581-7350 

Terry Lynch / Brian Davidson / Chris Gordon 


























































Reports , July 30; NFL 1983 Preview , Aug. 
29-Sept. 3 (six segments); The Cotton Bowl 
Preview , Jan. 1, 1984, and the NFL Super 
Bowl XVI11 Special (16 segments), Jan. 21- 
22 . 

■ Mutual is offering its affiliates, for the 
first time, NFL doubleheaders for the 16- 
game regular season (“Riding Gain,” July 
11) beginning Sept. 4 with Miami at Buffa¬ 
lo, 12:45 p.m. NYTand the N.Y. Jets at San 
Diego at 3:45 p.m. The games, which will 
air the same times each Sunday, are expected 
to be sold out with a “closing rush” by Sept. 
1, according to a Mutual spokesman. Major 
sponsors for the NFL Sunday package thus 
far include: Anheuser-Busch (Budweiser), 
International Harvester, Haggar Slacks, 
Ford Motorcraft and Tru-Vklue Hardware 
Stores. Named as the play-by-play and color 
team for the doubleheaders are sportscaster 
Tony Roberts and former Los Angeles Rams 
coach Ray Malavasi along with sportscaster 
Mel Procter and former Pittsburgh Steeler 
linebacker Jack Ham. 

Additionally, Mutual has rights for four 
regional networks covering the Pittsburgh 
Steelers, Kansas City Chiefs, Houston Oil¬ 
ers and Atlanta Falcons. Advertisers buying 
spots exclusively on a regional network ba¬ 
sis include Gulf Oil and Goodies Headache 
Powder. 

■ For its collegiate coverage, CBS Radio 
has added the Kickoff Classic, Aug. 29, to 
its 1983 schedule. This new. annual game 
will pit preseason favorite Nebraska against 
Penn State, the 1982 national champion 
(“Riding Gain,” June 13). Completing the 
college football game lineup for CBS are the 
Sun Bowl, Dec. 24; Cotton Bowl, Jan. 2, 
and Senior Bowl, Jan. 14. 

■ Mutual’s college coverage will again in¬ 
clude Notre Dames football. Plans call for 
11 Notre Dame games beginning Sept. 10 
along with nine ‘randomly selected” major 
college football match-ups starting Sept. 3. 
And Mutual’s annual lineup of college foot¬ 
ball events reads as follows: Army-Navy 
game, Nov. 25; Holiday Bowl, Dec. 23; Hail 
of Fame Classic, Dec. 28; Liberty Bowl, 
Dec. 29; Gator Bowl, Dec. 30, and the Su¬ 
gar Bowl, Jan. 2. 

■ ABC Radio has just ended its first year 
of a two-year deal for coverage of USFL 
football clearing it twice weekly over 200 
stations for network broadcast of different 
games. Major advertisers included: Stroh’s 
Beer, Delco Electronics, and Warner-Lam¬ 


bert (Schick). 

■ NBC Radio’s football coverage includes 
three college bowl games all slated to air 
Jan. 2: Fiesta Bowl, Rose Bowl and Orange 
Bowl. 

For the majority of stations with rights to 
local games of NFL teams, the sales picture 
appears to be bright. And even the small 
handful which have reported some softness 
in sales up to this point, perhaps as a result of 
last year’s strike, remained confident that 
they would be sold out or just about sold out 
by game time. 

In Cincinnati, Bob Krieghoff, general 
sales manager of TV rights holder WLWT(TV), 
said sales were running ahead of last year’s 
pace, with major sponsors including An¬ 
heuser-Busch, Toyota dealers and Blue 
Cross. Harold Calvin, vice president and 
general manager of radio originator 
WKRC(AM), said that two weeks ago he had 
only “a couple of participations” left to sell. 
Major sponsors for that station include Bud¬ 
weiser and Chevrolet. 

In Cleveland, John Llewellyn, station 
manager at TV originator WKYC-TV, said 
sales for this year’s preseason Browns games 
were ahead of last year. McDonald’s and 
Genesee beer are among that station’s major 
sponsors. Ron Jones, general manager of ra¬ 
dio rights holder WHK(AM), described sales 
as “pretty good—comparable to last year’s,” 
with Budweiser, Honda and a number of lo¬ 
cal advertisers as major radio sponsors. 

In Detroit, Jim Long, manager of 
wJR(AM), radio originator for the Lions 
seemed confident that sales would exceed 
last year’s levels. He identified Ford, An¬ 
heuser-Busch, Farmer’s Insurance, Tru-Val¬ 
ue Hardware, the Big Boy hamburger chain 
and Century 21 as major advertisers. Bill 
Flynn, vice president and general manager 
of wjbk-Tv Detroit, also reported his sta¬ 
tion’s sale of four preseason games going 
well of the major advertisers, he said, 
Stroh’s beer is the biggest. 

At WTMJ(AM) Milwaukee, going into its 
52d year as the Green Bay Packers radio 
flagship, general manager Steve Smith re¬ 
ported sales strong, with major sponsors in¬ 
cluding Pabst, Ford dealers, Tru-Value Hard¬ 
ware, John Deere, Wisconsin Telephone and 
Hillshire Farms. On the Packer’s television 
side, wBAY-TV Green Bay’s Richard Mill- 
hiser described sales as “good” with avail¬ 
abilities about 80% sold as of two weeks 
ago. Pabst, Toyota, MSI Insurance and Tru- 


Value Hardware are among the major adver¬ 
tisers. 

KCMO(AM) Kansas City’s Steve Shannon 
said that station has sold about 60% of the 
time available for the Chiefs and that the 
football schedule would be sold out by the 
time the season begins. Major sponsors for 
the station include Getty Oil, MCI, Uni¬ 
royal, Chrysler, TWA, Mercantile Bank 
Corp. and Rito-Lay. Pat North, general sales 
manager at KCTV(TV) Kansas City, reports 
that sales for available time during the pre¬ 
season Chiefs games are “moving briskly,” 
with about 60% of the spots sold. Sponsors, 
he said, include Budweiser, Ford, Getty Oil 
and Emery Air Freight. 

Harold Deutsch, vice president and gener¬ 
al manager of WCBM(AM) Baltimore, report¬ 
ed that about 75% of the Colts schedule has 
been sold. Sponsors include Honda, People 
Express, Miller Brewing Co. and Maryland 
National Bank. Amie Kleiner, vice president 
and general manager of wmar-TV, said that 
sales for the Colts preseason games were 
running ahead of last year. He cited Toyota 
and Pabst beer as major sponsors. 

At WIP(AM) Philadelphia, general sales 
manager Bill Bums said that about 80% of 
the Eagles schedule was sold (about the 
same percentage that was sold a year ago at 
this time) with major sponsors including 
TWA, Budweiser, Honda, Getty Oil, Frito 
Lay and MAB Paints. 

About 80% of the radio time has also been 
sold by the New England Patriots radio 
originator wEEi(AM) Boston, according to 
Steven Knowles, the station’s general sales 
manager. Advertisers include Anheuser- 
Busch, Honda, TWA and Gulf Oil and a 
number of local advertisers. The Patriots 
have a new TV originator this year— wnev- 
tv Boston, replacing wbz-Tv Boston. Fired 
Petrosino, vice president, sales, wnEv-Tv, 
said that sponsors of the preseason Patriots 
game this year include AMC Flash Jeep, 
Stroh’s beer and Stop & Shop supermarkets. 

Sales for both radio and TV coverage of 
the Buffalo Bills have been running ahead of 
those for last year, according to Larry Lo- 
vito, president, wBEN(AM) Buffalo, and Phil¬ 
ip Beuth, vice president, general manager, 
wkbw-Tv Buffalo. Radio sponsors include 
Chevrolet, Budweiser, People Express Air¬ 
lines, M&T Bank, Bells supermarkets and 
Hills department stores. Television sponsors 
include Genesee beer, Emery Air Freight and 
an AMC local dealership. 

A better record for the Miami Dolphins 
last season has attracted coverage this season 
by the biggest radio network (26 stations) 
since the team dominated the NFL in the 
mid-1970’s. WiOD(AM) Miami national sales 
manager, Phil Costin, said Chevrolet, An¬ 
heuser-Busch, Chevron, Eastern Airlines 
and Ryder Trucks are returning as major 
sponsors on the network, which for the first 
time this year will be satellite-fed. TV cov¬ 
erage of Dolphin preseason games has 
moved to WCIX-TV this year from previous 
rights holder WPLG(TV). Budweiser beer and 
Burger King are major game sponsors while 
Ford and Stroh’s are sponsoring the station’s 
one-hour pregame show. 

New York is represented by two NFL 
teams—the Giants and the Jets. Jack Thayer, 
vice president and general manager of 


What major schools get from local-regional radio and local TV 


Conference 

Teams 

Radio 

Stations 

TV 

Stations 

Total Rights 

Atlantic Coast 

8 

330 

9 

704,000 

Big Eight 

8 

314 

9 

2,189,000 

Big Teh 

10 

313 

24 

817,450 

Mid American 

JO 

37 

3 

26,150 

PCAA 

8 

30 

- 

100,000 

Pac 10 

10 

154 

14 

1,473,900 

Southeastern 

10 

691 

52 

1,439,500 

Southwest 

9 

190 

3 

1,509,000* 

Western Atheletic 

9 

85 

11 

378,000 

Independ./others 

52 

780 

190 

1,951,600 

Totals: 

135 

2,924 

318 

10,583.600 


'includes $1.5 million in advertising revenues team anticipates from its own radio network. 
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WNEW(AM) New York, the Giants radio origi¬ 
nator, indicated that sales "are ahead” of last 
year. He said spots should be sold out by the 
time the regular season starts. Major adver¬ 
tisers include TWA, Anheuser-Busch, Man¬ 
ufacturers Hanover Trust and Nabisco. 
Wnew has originated Giants football for the 
past 23 years. On television for the Gi¬ 
ants, WPIX(TV) New York has tapped Miller 
beer as a sponsor for tape-delayed broad¬ 
casts of three preseason contests. 

New York Jets football appears to be at¬ 
tracting more ad dollars this season after the 
team’s winning peformance last year. Busi¬ 
ness for WCBS(AM) New York, according to 
the station’s vice president and general man¬ 
ager, James McQuade, is up 40% compared 
to a year ago. McQuade reports Nissan Mo- 
tors/Datsun, Gulf Oil, Manufacturers Han¬ 
over Trust and the New York Racing Associ¬ 
ation as among the major sponsors for 
season coverage. On the television side, 
sales this season are described as “very 
brisk” by Charles (Bud) Meehan, the sta¬ 
tion’s vice president and general manager. 
Major advertisers include Miller beer, 
Amoco Gas & Oil and Procter & Gamble. 

"Selling the world champions was easy 
this year,” said John Long, sales manager at 
WJLA-TV Washington, which originates the 
Redskins preseason games. Advertisers in¬ 
clude Toyota, Stroh’s, Midas Muffler, Pizza 
Hut and AMC Jeep/Renault. The Redskins 
are also sold out on the radio side, where 
WMAL(AM) originates the games. Sponsors 
include Anheuser-Busch, Chevrolet, Mobil, 
TWA, Kodak, McDonald’s and Riggs Bank. 

In Pittsburgh, Pat Gmiter, vice president 
and general manager of WPXI(TV), said sales 
"are not in bad shape,” and that he expects 
75% of availabilities to be presold with 25% 
left open for "last-minute” buyers. Sponsors 
for the preseason Steelers games include 
Iron City Beer and Pittsburgh National 
Bank. WTAE(AM) has the radio rights and 
will broadcast four Steelers preseason games 
plus the July 30 Hall of Fame game between 
the Steelers and the New Orleans Saints. It 
will also carry the 16-game regular sched¬ 
ule. Sponsors include Rsople Express, Pitts¬ 
burgh National Bank, Bailey’s Juice Pro¬ 
ducts and the Foodland supermarket chain. 

Sports syndicators and resale carriers re¬ 
ported the following activity for the upcom¬ 
ing season: 

■ Metrosports is putting together the ra¬ 
dio networks for the Washington Redskins, 
Philadelphia Eagles, Baltimore Colts, New 
York Giants and San Diego Chargers. And it 
holds the broadcast and cable rights to the 
University of Maryland games, for which it 
will put together, for the first time, two sepa¬ 
rate networks, with flagship stations in 
Washington (WMAL) and Baltimore (wfbr). 
It also produces delayed-telecast packages 
of Notre Dame and UCLA football, both of 
which will be seen on ESPN this season. The 
Notre Dame package also will be seen on 
television stations covering perhaps 60% of 
the U.S. It will also syndicate the Aloha 
Bowl (played in Honolulu, Dec. 26) to TV 
and radio broadcasters and ESPN. 

■ Katz Sports will syndicate the first an¬ 
nual Kickoff Classic, the opening game of 
the 1983 college football season, to be 


played at Giants Stadium in Rutherford, 
N.J., on Aug. 29 between Penn State and 
Nebraska. Katz has cleared over 170 sta¬ 
tions, reaching 92% of the country. Katz will 
also syndicate and produce the 25th annual 
Liberty Bowl on Dec. 29. 

■ David Halberstam, manager of sports 
sales, Katz Radio, estimated that spot radio 
sales for football coverage will remain about 
the same as last season. He stressed that 
business varies from market to market. Hal¬ 
berstam said the base for radio advertising of 
sports remains small and the mission is to 
attract new advertisers. For this season, he 
cited such newcomers as Western Auto 
stores, Sentry Insurance and People Express 
and said that Honda is investing more heav¬ 
ily than in the past. He noted that airlines 
have not been as active as in past years. 

■ Mizlou Productions, New York, has 
put together a schedule of six bowl games 
this season, consisting of the Independence 
Bowl on Dec. 10 (8 p.m. NYT); Cotton 
Bowl on Dec. 17 (4 p.m. NYT); Florida 
Citrus Bowl (formerly Tangerine Bowl) on 
Dec. 17 ( 8 p.m. NYT); Holiday Bowl on 
Dec. 22 (9 p.m. NYT); Blue Bonnet Bowl 
on Dec. 31 (8 p.m. NYT), and Senior Bowl 
on Jan. 14 (1 p.m. NYT). Mizlou will be 
presenting two one-hour specials this sea¬ 
son— History of the Forward Pass during 
Thanksgiving period and Bowl Game Pre¬ 
view on Dec. 3. 

■ Bri/Ter Television Sales is syndicating 
a new one-hour sports special, The Final 
Cut , which will be available Sept. 1 to coin¬ 
cide with the start of the regular professional 
football season. The program has cleared 40 
markets and aims to clear 100 by Labor Day 
weekend, said Bri/Ter President Terry 
Lynch. The special takes an in-depth look at 
the rookie players hoping to make it in the 
NFL. 

■ Pro Sports Entertainment of New 
York will again offer two television football 
series as well as an expanded number of 
special features. Already clearing nearly 100 
stations are NFL Week in Review , a 22-week 
half hour highlight program, and NFL Pro 
Magazine (formerly NFL Weekly Magazine ), 
a 21-week half hour features show. Return¬ 
ing as major sponsors are Mazda and Coors 
beer. Tony Vella, vice president of station 
sales for Pro Sports, says the company guar¬ 
antees advertisers 70% coverage of televi¬ 
sion households nationwide. 

Special programing packages include: 
NFVs Best Ever t three one-hour programs 
airing through the end of September and 
highlighting major players of the game over 
the past 25 years; Super Bowl VII Highlights, 
a half-hour program available through the 
end of the year; MVP ... Most Valuable 
Players , a 30-minute show spotlighting six 
current NFL players, available through the 
end of September, and Miller Presents ... 
NFL Man of the the Year , a half-hour special 
examining players’ contributions to their 
communities, available September to De¬ 
cember. Super Bowl VII Highlights and 
MVP ... Most Valuable Players are being 
sponsored in part by the U.S. Navy. 

Pro Sports Entertainment also plans to 
present a new annual season wrap-up in Jan¬ 
uary called Super Stars of the Super Bowl , 
highlighting the past 17 contests. 


■ Wold Communications, Los Angeles, “ 
reported brisk business in arranging for 1 
transmissions of NFL games and will handle 
the networking for 18 clubs on radio and 
eight on television. The radio end covers all 
preseason and regular games, while TV is ^ 
restricted to the preseason contests only. The ^ 
radio total is about the same as last year, | 
while television is up slightly. Wold is still in | 
negotiations for college football and expects J 
to release information in a few weeks. The \ 
company, in association with Metrosports, 
will handle transmission of Notre Dame 
Highlights , a one-hour weekly show of tape 
origination and tape playback. 

On the cable side, both ESPN and 
WTBS(TV) Atlanta will originate about as 
much football as they did last year. USA 
Cable Network, however, is reducing the 
number of college games it will carTy for the 
coming season. 

ESPN’s Canadian football coverage be¬ 
gan on July 8, and will consist of 35 games, 
mostly live, including the championship 
Grey Cup game on Nov. 27. CFL sponsors 
include Anheuser-Busch, Timex, Kodak, 
Bic, Quantas and United Airlines. Rates 
vary according to day part, but the range is 
$700 per 30-second for a tape-delayed game 
not shown in prime time to $4,000 per 30- 
second for a live prime time game in the 
fourth quarter (October-December). Assum¬ 
ing that the NCAA constracts with the net¬ 
works remain in force, ESPN willlcarry two 
tape-delayed college games each weekend, 
including the entire Notre Dame schedule 
and a number of UCLA games (both pack¬ 
ages are being put together by Metrosports). 
ESPN also will air, on a tape-delayed basis, 
the Rose Bowl; seven live bowl games, in¬ 
cluding the Aloha Bowl (Metrosports), and 
Mizlou presentations of the Florida Citrus, 
Independence, California, Holiday and Blue 
Bonnet bowls. The network owns the rights 
to the Senior Bowl. Sponsors and rates for 
college play are similar to the network’s CFL 
coverage. 

Next spring ESPN will carry, for the sec¬ 
ond year, 34 USFL games, on Monday and 
Saturday nights. The rate for a 30-second 
spot during live USFL coverage will be the 
same as last year—$10,800. Sponsors in¬ 
clude Anheuser-Busch, Mennen, Ford, GM 
Trucks and Mattel. 

WTBS is entering the second year of a two- 
year contract with the NCAA, giving it the 
rights to 19 games. Sponsors include Chev¬ 
rolet, Panasonic and A.C. Delco. For the 
first time wtbs has acquired the rights to the 
Hall of Fame Bowl, which will air Dec. 22 at 
8 p.m. In all likelihood, that bowl game will 
be syndicated as a Turner Network Televi¬ 
sion presentation to over-the-air broadcast¬ 
ers in the same manner that TBS syndicated 
last year’s Geoigetown-Viiginia college bas¬ 
ketball game. 

USA is cutting back its tape-delayed foot¬ 
ball coverage from the 55 games it had last 
year to 15 or 20 this year. A USA spokesman 
explained that while viewers have expressed 
some interest in college football, "it was not 
enough to justify all the games we were do¬ 
ing.” USA college football spots are priced 
at about $2,200 per 30 second. Sponsors 
include Levi Strauss, Mobil Oil, Duracell, 
CRC Chemicals and Cinemax. □ 
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